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VISIT SARASOTA COUNTY

Tourism Update
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• Visit Sarasota County is the not for profit agency 

that promotes tourism for all of Sarasota County.

• VSC contracts with Sarasota County 

Government with funds from the Tourist 

Development Tax matched with private sector 

funds.

• VSC’s FY 2014 budget with public and private 

sector funding is $6.8 million.
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• Budget process for FY 2015 now underway.

• Work with Marketing Steering Council, Hotel 

Sales Committee, Sarasota County Sports 

Commission for input and suggestions.

• Approvals from VSC Finance Committee, VSC 

Board, TDC and BCC.
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Two Primary Goals FY 2013

• To increase the number of visitors to 905,000, a 

3% increase over prior year.  Exceeded with a 

5.7% increase to 929,000 visitors.                   

For FY 2014, goal is 966,000 visitors.

• To increase visitor spending by 10% over prior 

year figure of $695 million.   Met the goal of 

10%, reaching a visitor spend of $757 million.  

For FY 2014, goal is spending of $795 million.
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• October-December 2013 the number of visitors 

went up 5.7% and their spending up 10.4% over 

same period last year.

• January 2014 visitor numbers grew by 7.3% and 

spending up 11.9%.

• Preliminary February numbers showing a 12% 

jump in hotel occupancy to 87.4% and ADR 

increase of 5.7% to $173.
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• Top feeder markets are New York, Tampa/St. 

Pete, greater Orlando, Chicago, Philadelphia, 

Atlanta, Boston.

• In FY 2013, we had 13.5% growth in German-

speaking central Europe and 10% increase in 

UK.

• In FY 2013, we saw 10.3% increase in Canadian 

visitors.
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Advertising Outcomes



Key Advertising Outcomes

• In visitor surveys, level of brand awareness of 

seeing, reading or hearing Sarasota message:

Goal of 25% Outcome 31.2%

• Inquiries from advertising and promotions:

Goal of 80,966 Outcome 84,972
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Key Advertising Outcomes

• Increase mobile page views:

Goal of 175,000 Outcome 329,949

• Cooperative advertising revenue:

Goal of $72,847 Outcome $147,901
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Sports Outcomes FY 2013

• Sports events sponsored by Sarasota County 

Sports Commission (SCSC) had an economic 

impact of $71 million in FY 2013 compared to $43 

million in FY 2012 for Sarasota County.

• Sarasota County room nights generated were 

67,000 in FY 2013 compared to 52,000 in FY 

2012.



Sports Outcomes FY 2013

• REGIONAL economic impact of SCSC 

sponsored events was $90 million in FY 2013 

compared to $54 million in the prior year.

• REGIONAL room nights of 82,000 in FY 2013 

compared to 71,000 in FY 2012.



Sports – Fiscal Year 2013

Major 2013 Events Included:

 US Ultimate Frisbee Club Championships 

 REV3

 US Soccer Winter Showcase 

 Pan American Masters Swimming

 US Masters Rowing National Championship



Public Relations

Goal of 30 million print

media impressions.

Reached 67 million.

Goal of 325 million online media impressions. 

Reached 2.156 billion.

Goal of 3 million broadcast media 

impressions.

Reached 97 million.
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Sales Outcomes FY 2013

Goal of 6,000 room nights generated from VSC leads.

Reached 11,095 room nights.



Sales Outcomes

• Economic impact from VSC-generated leads 

goal of $6 million.  Generated $8 million.

• European visitors in FY 2013 grew by 10% over 

last year to 103,000 visitors.
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Cultural & Promotions

• Re-launched cultural 

campaign with 896 

interactions with local cultural 

organizations and new arts 

microsite.

• Achieved goals of reaching 

out to international travel trade 

and leisure domestic travel 

trade.



Promotions

• Support SRQ through a major promotion with 

JetBlue and another with United.
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Visitor Information Vehicle 



Southern Lady - March/April 2014
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Taste of the South - March/April 2014
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German Press Trip Itinerary 
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Upcoming Events in Venice Area

• State Cornhole Championships July 2014.

• Rev3 November 2014, potential for full iron 

distance.

• Fox Lea Farms with 2 major events per quarter.

• Multiple swim events at the YMCA Selby Aquatic 

Center including National YMCA Masters in April 

2014 & 2015.
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Upcoming Events in Venice Area

• Snowbird Baseball in Charlotte in February & 

March.

• Bidding on YMCA Bid Age Groups with 1600 

youth competitors and 4000 spectators.
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